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NEW YORK

THE PRIVE EXPERIENCE DEFINED BY EXHIBITORS

- ANTONIO CARDAMURO, MISENO
“With the /zcg/e geealitzy of attending retailers and luxurious setting, Miseno felt right at home

for our inaugural LUXURY Privé. We continued conversations we had started with retailers in
Las Vegas, as well as met several new prospects. This show was the perfect complement to

round out our trade show schedule’”

- DAN BOGUE, MASTOLONI PEARLS
"Again, LUXURY has done a great job attracting high quality retailers in a/w'g/& cladd venue."

-BRIAN SAGE, FREDERIC SAGE
“The nice part about LUXURY Privé is the quality stores that are brought in. With the more
intimate style of show, the quality of buyers is 7o aj‘@'{w and they are willing to leees and

discuss building out a business plan with you."

- ANTHONY HUGO, SPARK CREATIONS

"LUXURY Privé is a great experience all around. The numbers just add up— we gpened new

dootd and everyone loves being in New York City."

- WILLIAM DILAMANI, DILAMANI
“Bigger shows can be chaotic or you have no-shows, so you might not get to see everyone.
Here, we were able to weake wp [0t aneg midded oppotlnctied and connect with all

those stores we didn't see in Las Vegas."

- BRENT ANDELMAN, BELLARRI
“LUXURY Privé proved to be a more wpdcale, comfortalle way to showcase a luxury

brand in New York”

-EFFY NAMDAR, H.J. NAMDAR
“Great show, great time, comﬁ/bmé(@mdp/em We look forward to being back next year”
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